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Objectives

Participants will examine common
communication behaviors that cause a
breakdown in rapport or lead to
misunderstandings

Participants will discuss communication
techniques that can improve their
communication with clients

Participants will be able to integrate basi
principles of motivational interviewing,
solution focused brief therapy, and
cognitive behavioral interventions into
their communications with clients
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Relational Frame
Theory

A Relational Frame Theory

A The way we relate to
Information (and information to
other information) is as
Important as the information
itself

A Filtered through
A Power Differentials

A All treatment courts are
Inherently coercive
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A Antisocial cognition and
personality

A Stage of change

A What we say and what they hear at
different things
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Who Are We Talking To Anyway?
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The
Intervention
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The Information
Trap

ATrying to make change by
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A Most people already have the
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them. Repeating it will increase
resistance

A Decision making is not based on
Information or logic

AWe explain decision making in
logical terms, but the actual
process of deciding is largely
emotional and unconscious
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The Lecture Trap
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A Just a more intense version of the
Information Trap

A How can they talk themselves into
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The Labeling Trap

A Describing people as a lalpfi ! RRA OU €
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A Telling the person what they
think/feel/believe H ,E, “I;m!'iso
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ALabels cause people to fight against the
abel instead of engage In the conversation

ALabels back people into corners

APeople will often play the role of how they
are labeled




The Blaming Trap

A Focused on finding fault, gaining
confession, or placing blame
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A Thenatural responses:

A Liec this makes the situation

worse, and it tends to trigger and
re-assert antisocial cognition

ABlame you for something else
Tit for Tat




Taking Sides Trap

A Conversations where you are the voice of
change
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A Natural response is to assume adversarial role
or shut down

A Increases resistance
A Increases sustain talk

ADecreases professional alliance T ST T TR A
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A Lots of closegnded questions A
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A Conversation or interrogation?

AThey feel powerless/trapped

ADecreases professional alliance
AShut down or push back \
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Ml Non
Adherent
Behaviors

A Persuade
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opinions, attitudes, or behavior using logic
compelling arguments, sedlisclosure, or
facts

A Offering advice, suggestions, tips,
opinions, or solutions without explicit or
strong contextual permission

AConfront

A Disagreeing, arguing, correcting, shaminc
blaming, criticizing, labeling, warning,
moralizing, ridiculing, or questioning the
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What the
Evidence Says

AConformity Orientation Style

ADecreases client sedffficacy
and outcomes

A Increases client reactance

AAuthoritarian Communication Style

Alncreases mistrust and
miscommunication

AMay increase criminal thinking
power orientation (DV)
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